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Anahtar Kelimeler: Ortak ürün, yan ürün, ortak giderler. 
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Determination of joint product costs and by product costs arising in 
production enterprises is one of the important subjects of cost account. Joint 
products are produced together up to certain point. After the separation 
point, these products are put up for sale either directly or after additional 
expenditures are made. Different kinds of methods have been developed for 
the determination of costs, which arise in the section of separation point of 
joint products. Similarly, various methods have been developed also for the 
determination of by products. The fact that which methods must be applied 
is dependent on enterprise structure, characteristic of joint or by product, 
objective of usage etc. In this study, presentation, determination and making 
account of cost of joint and by products coming from production have been 
pointed out. 
Keywords: Joint product, by product, common expenditures. 

*ø5øù�
hUHWLP� LúOHWPHOHULQGH�� D\QÕ� GLUHNW� LON� PDGGH� YH� PDO]HPHQLQ� D\QÕ�

LúOHPOHUGHQ� JHoLULOPHVL� VRQXFX� D\QÕ� DQGD� IDUNOÕ� PDPXOOHU� HOGH� HGLOHELOLU��
hUHWLPH� WHN� ELU� GLUHNW� LON� PDGGH� YH� PDO]HPH� YHULOPHVLQH� NDUúÕQ� �UHWLP�
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LúOHPLQGHQ� VRnra en az iki veya daha fazla mamül elde edilebilmektedir. 
gUQH÷LQ�� WDYXNoXOXN� LúOHWPHOHULQGH� NHVLPKDQH\H� GLUHNW� LON� PDGGH� RODUDN��
kesilecek hayvanlar gelmektedir. Bu hayvanlar kesildikten sonra, bütün piliç 
RODUDN� VDWÕODELOGLNOHUL� JLEL�� SDUoDODQDUDN� EXW�� J|÷�V�� VDNDGDW�� VRVLV�� VDODP� � YE��
úHNOLQGH� GH� VDWÕúD� VXQXOPDNWDGÕU�� <LQH� KDP� SHWURO�Q� UDILQH� HGLOPHVL� VÕUDVÕQGD�
benzinden katrana kadar birçok mamul meydana gelmektedir.  

hUHWLP�LúOHWPHOHULQGH���UHWLPLQ�VRQXFXQGD�HOGH�HGLOHQ�IDUNOÕ�PDP�OOHUGHQ�
GH÷HUL� \�NVHN�RODQODUD� RUWDN��U�QOHU�� GH÷HUL�YH�PLNWDUÕ� G�ú�N�RODQODUD� LVH� \DQ�
�U�QOHU�DGÕ�YHULOPHNWHGLU��<DQ��U�QOHU��JHUHN�PLNWDU�RODUDN��JHUHNVH�GH÷HU�RODUDN�
G�ú�N�ROVDODU�ELOH�LúOHWPH�LoLQ�ELU�JHOLU�ND\QD÷Õ�ROPDNWDGÕUODU�� 

dDOÕúPDPÕ]GD��UHWLP�LúOHWPHOHULQGH���UHWLP�VRQXFXQGD�RUWD\D�oÕNDQ�RUWDN�
YH� \DQ� �U�QOHU� WDQÕWÕOPÕú� YH� PDOL\HWOHULQLQ� EHOLUOHQPHVL� LoLQ� X\JXODQDFDN�
\|QWHPOHU� DoÕNODQPÕúWÕU�� $\UÕFD�� RUWDN� YH� \DQ� �U�QOHULQ� PXKDVHEHOHúWLULOPHVL�
�]HULQGH�GXUXOPXúWXU�� 

���257$.�h5h1/(5��
2UWDN� �U�QOHULQ� WDQÕPÕ�� |]HOOLNOHUL� YH� GH÷HUOHQGLULOPHVLQGH� NXOODQÕODQ�

\|QWHPOHU�DúD÷ÕGD�YHULOPLúWLU�� 
�����2UWDN�hU�Q�Q�7DQÕPÕ�YH�g]HOOLNOHUL�
$\QÕ� �UHWLP� G|QHPLQGH�� D\QÕ� �UHWLP� LúOHPL� YH\D� LúOHPOHUL� VRQXFXQGD�

RUWD\D� oÕNDQ� YH� KHUELUL� EDúOÕ� EDúÕQD� ELU� DQD� �U�Q� RODELOHFHN� oHúLWOL� PDPXOOHUH�
RUWDN��U�Q�GHQLU��$NGR÷DQ��������������2UWDN��U�QOHU��ELOHúLN��U�QOHU�RODUDN�GD�
DGODQGÕUÕOPDNWDGÕU�� 

(W� �UHWLPLQGH�� SHWURO� UDILQHULOHULQGH�� ELVN�YL� IDEULNDODUÕQGD� YE�� JLEL�
LúOHWPHOHUGH�RUWDN��U�QOHU�HOGH�HGLOLU� 

2UWDN��U�QOHULQ�WHPHO�|]HOOLNOHUL�ú|\OHGLU� 
1. $\ÕUÕP�QRNWDVÕQD�NDGDU�WHN�WHN�EHOLUOHQHPH]OHU�� 
2. øúOHWPHQLQ�WHPHO�DPDFÕ�RUWDN�PDP�OOHUL��UHWPHNWLU� 
3. $\UÕP�QRNWDVÕQGDNL�VDWÕú�GH÷HUOHUL�\DQ�PDP�OOHUH�J|UH�GDKD�\�NVHNWLU� 
4. %HOLUOL�ELU�SL\DVD�IL\DWODUÕ�YDUGÕU� 
�����2UWDN�hU�QOHULQ�'H÷HUOHQGLULOPHVLQGH�.XOODQÕODQ�<|QWHPOHU�
2UWDN� �U�QOHU�� �UHWLP� LúOHPLQGH� EHOOL� ELU� \HUH� NDGDU� ELUOLNWH� �UHWLOLUOHU��

2UWDN��U�QOHULQ��UHWLPGHQ�D\UÕOGÕNODUÕ�EX�QRNWD\D��D\UÕOPD�QRNWDVÕ�GHQPHNWHGLU��
2UWDN� �U�QOHU�� EX� D\UÕOPD� QRNWDVÕQGDQ� VRQUD� HN� JLGHUOHUH� WDEL� WXWXOPDNWD� YH�
VDWÕúD�KD]Õr hale getirilmektedir (Lucey: 1992, 114).  

2UWDN� �U�QOHULQLQ� D\UÕOPD� QRNWDVÕ� YH� PDOL\HWOHULQLQ� RUWD\D� oÕNÕúÕ��
DúD÷ÕGDNL�úHNLOGH�J|VWHULOPLúWLU�� 
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             Genel Giderler ��������$ 
           
                 . 
     Ortak                          Sonraki    
     Üretimde     ��������øúOHPOHUGH� 
    Önceki    ���*HUoHNOHúHQ��������������$\UÕOPD ��������*HUoHNOHúHQ                      h 
����øúOHPLQ    Malzeme +                   Malzeme +          Ürün B  
    Giderleri ���øúoLOLN�� ���������1RNWDVÕ ��������øúoLOLN���          5 
     Genel Giderler                       Genel Giderler   
                 h 

     
        Sonraki           1 

           ��������øúOHPOHUGH    
                *HUoHNOHúHQ                       / 

        Malzeme +           Ürün C  
��������øúoLOLN���          ( 

              Genel Giderler   
                  5 
   
 

ùHNLO����2UWDN�hU�QOHULQ�0DOL\HWOHUL 
Kaynak: LUCEY, Terry:1992:114. 

Ortak ürünlerin, birbirOHULQGHQ� D\UÕOGÕNODUÕ� QRNWD\D� NDGDU� \DSÕODQ� W�P�
�UHWLP� JLGHUOHULQH� ELOHúLN� JLGHUOHU� GHQPHNWHGLU�� %X� ELOHúLN� JLGHUOHULQ� RUWDN�
�U�QOHU� DUDVÕQGD� GD÷ÕWÕPÕQGD� oHúLWOL� \|QWHPOHUGHQ� \DUDUODQÕOPDNWDGÕU�� %X�
yöntemin sonucunda ortak ürünlerin maliyetleri belirlense de en uygun yöntemin 
KDQJLVL�ROGX÷XQX�V|\OHPHN�]RUGXU��%X�\|QWHPOHULQ�KHU�ELULQLQ�GL÷HUOHULQH�J|UH�
�VW�Q� YH� HNVLN� \DQODUÕ� EXOXQPDNWDGÕU� �0RULDULW\� YH� $OOHQ�� ������ ������ 2UWDN�
�U�QOHULQ�PDOL\HWOHULQLQ�EHOLUOHQPHVLQGH�KDQJL� \|QWHPLQ�X\JXODQDFD÷Õ��PDOL\HW�
muhDVHEHVLQLQ�HQ�|QHPOL�NRQXODUÕQGDQ�ELULVLGLU�� 
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%LOHúLN� JLGHUOHULQ�� RUWDN� �U�QOHU� DUDVÕQGD� GD÷ÕWÕPÕQGD� YH� RUWDN� �U�QOHULQ�
PDOL\HWOHULQLQ� EHOLUOHQPHVLQGH� DúD÷ÕGDNL� \|QWHPOHUGHQ� \DUDUODQÕOPDNWDGÕU�
�$NGR÷DQ������������� 

1. hUHWLP�0LNWDUÕ�<|QWHPL 
2. .DWVD\Õ�<|QWHPL 
3. Pi\DVD�'H÷HUL�<|QWHPL 
4. 1HW�6DWÕú�+DVÕODWÕ�<|QWHPL 
5. Standart Verim Yöntemi 

%X� \|QWHPOHULQ� \DUGÕPÕ\OD� RUWDN� �U�QOHULQ� QDVÕO� EHOLUOHQGL÷L� DúD÷ÕGD�
EHOLUWLOPLúWLU�� 

�������hUHWLP�0LNWDUÕ�<|QWHPL� 
%X�\|QWHPGH��RUWDN��U�QOHULQ�D\UÕOPD�QRNWDVÕQD�NDGDUNL�ELUOHúLN�JLGHUleri, 

KHU�ELU�RUWDN��U�Q�Q� WRSODP��UHWLPGHNL�KDFLPOHULQH�� D÷ÕUOÕNODUÕQD�\D�GD��UHWLP�
PLNWDUÕQD� J|UH� GD÷ÕWÕOÕU� �+RUQJUHQ� YH� 'L÷��� ������ ������ %X� \|QWHPLQ�
X\JXODQPDVÕ�NROD\�YH�EDVLWWLU�� 

%X� \|QWHPGH�� ELOHúLN� JLGHUOHU� WRSODP� �UHWLP�PLNWDUÕQD� E|O�QHUHN� ELULP�
bDúÕQD�G�úHQ�ELOHúLN�JLGHU�EXOXQPDNWDGÕU��%XOXQDQ�EX�GH÷HU��KHUELU�RUWDN��U�Q�Q�
�UHWLP� PLNWDUÕ� LOH� oDUSÕOPDNWD� YH� E|\OHFH� KHU� ELU� RUWDN� �U�Q�Q� ELOHúLN�
JLGHUOHUGHQ�DODFD÷Õ�SD\�KHVDSODQPDNWDGÕU�� 

hUHWLP� PLNWDUÕ� \|QWHPLQGH�� RUWDN� �U�QOHULQ� KHSVLQH� ELULP� EDúÕQD� D\QÕ�
WXWDUGD�ELUOHúLN�JLGHU�SD\Õ�YHULOPHNWHGLU��%X�GXUXP��RUWDN��U�QOHULQ�VDWÕú�WXWDUODUÕ�
DUDVÕQGD� |QHPOL� ELU� IDUN� ROPDGÕ÷Õ� ]DPDQ� X\JXQ� ROPDNWDGÕU�� )DNDW� RUWDN�
�U�QOHULQ�VDWÕú�WXWDUODUÕ�DUDVÕQGD�|QHPOL�IDUNODU�EXOXQGX÷XQGD��EX�\|QWHP�X\JXQ�
ROPDPDNWDGÕU�� d�QN�� EX� \|QWHPGH� KHU� ELU� RUWDN� �U�Q�Q� ELULP� EDúÕQD� G�úHQ�
ELOHúLN� JLGHU� SD\Õ� D\QÕ� WXWDUGDGÕU�� %X� \|QWHPLQ� GL÷HU� ELU� VDNÕQFDVÕ� GD�� RUWDN�
�U�QOHULQ� IDUNOÕ� IL]LNL�|Oo�OHUH� VDKLS�ROPDVÕ� GXUXPXQGD�� RUWDN��U�QOHU� DUDVÕQGD�
HúGH÷HUOLOLN� NXUXOPDVÕ� P�PN�Q� RODPDPDNWDGÕU�� � 2UWDN� �U�QOHULQ� ED]ÕODUÕ� NDWÕ�
LNHQ�� ED]ÕODUÕ� VÕYÕ� RODELOLU�� \LQH� ED]ÕODUÕ� OLWUH� LOH� |Oo�O�UNHQ�� ED]ÕODUÕ� WRQ� LOH�
|Oo�OHELOLU��%X�GXUXPODUGD��UHWLP�PLNWDUÕ�\|QWHPLQLQ�X\JXODQPDVÕ�ROGXNoD�J�o�
ROPDNWDGÕU�� 

hUHWLP� PLNWDUÕ� \|QWHPLQH� J|UH� ELOHúLN� JLGHUOHULQ ortak ürünlere 
GD÷ÕOÕPÕQD�DúD÷ÕGDNL�|UQHN�YHULOPLúWLU�� 

gUQHN��;�(QWHJUH�7DYXNoXOXN�$�ù�� SLOLo� HWL� � WLFDUHWL� LOH� X÷UDúPDNWDGÕU��
øúOHWPHQLQ� $UDOÕN� D\Õ� LoHULVLQGHNL� IDDOL\HWOHUL� VRQXFXQGD� HOGH� HWWL÷L� RUWDN�
�U�QOHUH�DLW�ELOJLOHU�DúD÷ÕGDGÕU� 

 

 



 
 
 
 
 
 
 
 
                                ��������������7LFDUHW�YH�7XUL]P�(÷LWLP�)DN�OWHVL�'HUJLVL�<ÕO�������6D\Õ�� 

Journal of Commerce & Tourism Education Faculty, Year:2002 No:2                              .                                  

 

 

2UWDN�hU�Q�Q�$GÕ� ����hUHWLP�0LNWDUÕ��.J��
$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller (Salam, sosis vb.) 

Sakatat 

230.000 

160.000 

200.000 

25.000 

10.000 

���������������������������������������7RSODP� ��������
$UDOÕN�D\ÕQGD�PDOL\HWOHUOH�LOJLOL�RODUDN�DúD÷ÕGDNL�KDUFDPDODU��ELOHúLN�

JLGHUOHU��\DSÕOPÕúWÕU� 
'LUHNW�øON�0DGGH�YH�0DO]HPH�*LGHUOHUL  265.000.000.000 TL. 
'LUHNW�øúoLOLN�*LGHUOHUL�    155.000.000.000 TL. 
Genel Üretim Giderleri       80.000.000.000 TL. 
    7RSODP� � ����������������7/��
X Entegre TavXNoXOXN�$�ù�¶QLQ�KHU�ELU�RUWDN��U�Q�Q�Q�PDOL\HWLQL���UHWLP�

PLNWDUÕ�\|QWHPLQH�J|UH�úX�úHNLOGH�KHVDSOD\DELOLUL]� 
*LGHUOHU�WRSODPÕ  : 500.000.000 TL. 
hUHWLP�PLNWDUODUÕ�WRSODPÕ : 625.000 kg. 
Ortalama birim maliyet  : 500.000.000.000 TL. / 625.000 kg.  

     : 800.000 TL./kg. 

%LOHúLN�*LGHUOHULQ�2UWDN�hU�QOHUH�'D÷ÕOÕPÕ� 
$oÕN�3DUoD�3LOLo�� 230.000 kg. x 800.000 TL.  = 184.000.000.000 TL. 
7DEDNOÕ�3DUoD�3LOLo 160.000 kg. x 800.000 TL.  = 128.000.000.000 TL. 
.ÕUÕQWÕ�3LOLo  200.000 kg. x 800.000 TL.  = 160.000.000.000 TL. 
Unlu Mamuller      25.000 kg. x 800.000 TL.  =   20.000.000.000 TL. 
Sakatat     10.000 kg. x 800.000 TL.  =     8.000.000.000 TL. 

 Toplam  625.000 kg.    500.000.000.000 TL. 

�������.DWVD\Õ�<|QWHPL� 
%X� \|QWHPGH�� NDWVD\ÕODU� RUWDN� �U�QOHULQ� D÷ÕUOÕNODUÕQD� büyüklüklerine, 

�UHWLP� LúOHPOHULQLQ� J�oO�÷�QH�� �UHWLPGH� NXOODQÕODQ� ]DPDQD�� KDPPDGGH�
PLNWDUÕQD�YE��EHOLUOHQLU��+HU��U�Q�Q�PLNWDUÕ�LOH�NDWVD\ÕVÕ�oDUSÕODUDN�HúGH÷HU��U�Q�
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PLNWDUODUÕ� EXOXQXU� YH� PDOL\HWOHU� HúGH÷HU� �U�Q� PLNWDUÕQD� J|UH� RUWDN� �U�QOHU�
DUDVÕQGD�SD\ODúWÕUÕOÕU�� 

.DWVD\Õ� \|QWHPLQLQ� HQ� E�\�N� VDNÕQFDVÕ�� NDWVD\ÕQÕQ� EHOLUOHQPHVLQGH�
NDUúÕODúÕODQ� ]RUOXNWXU�� 2UWDN� �U�QOHULQ� KHU� ELULQLQ� HQ� X\JXQ� NDWVD\ÕVÕQÕQ�
EHOLUOHQPHVL� |QHPOL� ELU� KXVXVWXU�� %X� NDWVD\ÕQÕQ� EHOLUOHQPHVLQGHNL� \DQOÕúOÕN��
HúGH÷HU� �U�Q� PLNWDUÕQÕQ� JHUHNHQGHQ� E�\�N� YH\D� N�o�N� oÕNPDVÕQD� QHGHQ�
olabilmektedir.  

.DWVD\Õ�\|QWHPLQH�J|UH�ELUOHúLN�PDOL\HWOHULQ�GD÷ÕWÕPÕQÕ�ELU�|UQHN��]HULQGH�
DoÕNODQPÕúWÕU�� 

gUQHN�� <XNDUÕGD�� �UHWLP� PLNWDUÕ� \|QWHPLQGH� YHULOHQ� |UQHNWHNL� RUWDN�
�U�QOHULQ�� JHoPLú� ROGXNODUÕ� LúOHP� V�UHFLQH�� �UHWLPLQGH� NXOODQÕODQ� ]DPDQD��
�UHWLOPH� ]RUOXNODUÕQD� YE�� J|UH� DúD÷ÕGDNL� NDWVD\ÕODUD� VDKLS� ROGXNODUÕ� NDEXO�
HGLOPLúWLU��%X�GXUXPGD�ELOHúLN�JLGHUOHULQ�RUWDN��U�QOHUH�GD÷ÕOÕPÕ�DúD÷ÕGDNL�JLEL�
RODFDNWÕU� 

Ortak Ürünün 
�$GÕ 

K
DWVD\Õ 

(a) 

hUHWLP�0LNWDUÕ 
    (b) 

(úGH÷HU�hU�Q�0LNWDUÕ 
(a x b) 

$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller 
Sakatat 

3 
4 
1 
5 
2 

230.000 
160.000 
200.000 
  25.000 
  10.000 

690.000 
640.000 
200.000 
125.000 
  20.000 

������������������7RSODP� � �������� ����������������
Toplam BLOHúLN�*LGHUOHU  500.000.000.000 TL. 

--------------------------------- =  ---------------------------------  =  298.500 TL. 
(úGH÷HU�hU�Q�0LNWDUÕ                      1.675.000  

 

%LUOHúLN�*LGHUOHULQ�2UWDN�hU�QOHUH�'D÷ÕOÕPÕ� 
$oÕN�3DUoD�3LOLo 690.000  x 298.500 TL. = 205.970.000.000 TL. 
7DEDNOÕ�3DUoD�3LOLo 640.000  x 298.500 TL. = 191.045.000.000 TL. 
.ÕUÕQWÕ�3LOLo  200.000  x 298.500 TL. =   59.701.000.000 TL. 
Unlu Mamuller  125.000  x 298.500 TL. =   37.314.000.000 TL. 
Sakatat                 20.000  x 298.500 TL. =     5.970.000.000 TL. 

Toplam          1.675.000                 500.000.000.000 TL. 

�
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�
�������3L\DVD�'H÷HUL�<|QWHPL�
%X�\|QWHPGH���U�Q�PDOL\HWOHUL�LOH�SL\DVD�IL\DWÕ�DUDVÕQGD�ELU� LOLúNL�ROGX÷X�

YDUVD\ÕPÕQGDQ�KDUHNHW� HGLOLU��0DOL\HWOHU�RUWDN��U�QOHULQ� VDWÕú�KDVÕODWODUÕQD�J|UH�
GD÷ÕWÕOÕU�� 

<|QWHPGH�� RUWDN� �U�QOHULQ� KHU� ELULQLQ� SL\DVD� VDWÕú� IL\DWODUÕ� �UHWLP�
PLNWDUODUÕ�LOH�oDUSÕODUDN��VDWÕú�KDVÕODWODUÕ�EXOXQXU��'DKD�VRQUD�KHU��U�Q�Q�WRSODP�
VDWÕú�KDVÕODWÕ�LoLQGHNL�VDWÕú�KDVÕODWÕ�RUDQÕ�KHVDSODQÕU�YH�PDOL\HWOHU bu orana göre 
GD÷ÕWÕOÕU�� 

3L\DVD� GH÷HUL� \|QWHPLQLQ� X\JXODQDELOPHVL� LoLQ�� �UHWLOHQ� RUWDN� �U�QOHULQ�
KHU� ELULQLQ� SL\DVD� IL\DWÕQÕQ� ELOLQPHVL� JHUHNPHNWHGLU�� %X� QHGHQOH� EX� \|QWHPLQ�
X\JXODQDELOPHVL� LoLQ� �UHWLOHQ� RUWDN� �U�QOHULQ� SL\DVDGD� VDWÕOÕ\RU� ROPDVÕ�
gerekmekWHGLU��<HQL�NXUXODQ�YH\D�LON�NH]�ELU�RUWDN��U�Q���UHWHQ�ELU�LúOHWPHQLQ�
EX� \|QWHPL� X\JXODPDVÕ� ]RUGXU�� d�QN�� �UHWPLú� ROGX÷X� RUWDN� �U�Q�Q� YH\D�
�U�QOHULQ�SL\DVD�IL\DWODUÕ�KHQ�]�ROXúPDPÕúWÕU�� 

3L\DVD� GH÷HUL� \|QWHPLQH� J|UH� ELUOHúLN� PDOL\HWOHULQ� GD÷ÕWÕPÕQÕ� ELU� |Unek 
�]HULQGH�J|VWHULOPLúWLU�� 

gUQHN�� <XNDUÕGD�� �UHWLP� PLNWDUÕ� \|QWHPLQGH� YHULOHQ� |UQHNWHNL� RUWDN�
�U�QOHULQ�VDWÕú�IL\DWODUÕQÕQ�DúD÷ÕGDNL�JLEL�ROGXNODUÕ�NDEXO�HGLOPLúWLU��%X�GXUXPGD�
ELOHúLN�JLGHUOHULQ�RUWDN��U�QOHUH�GD÷ÕOÕPÕ�DúD÷ÕGDNL�JLEL�RODFDNWÕU� 

Ortak Ürünün 
$GÕ 

Üretim 
0LNWDUÕ 

(a) 

6DWÕú�
)L\DWÕ 

       (b) 

6DWÕú�+DVÕODWÕ 
(a x b) 

Yüzde 
'D÷ÕOÕPÕ 

$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller 
Sakatat 

230.000 
160.000 
200.000 
  25.000 
  10.000 

1.500.000 
1.600.000 

300.000 
2.000.000 
1.100.000 

345.000.000.000 
256.000.000.000 
60.000.000.000 
50.000.000.000 
11.000.000.000 

47,8 
35,5 
  8,3 
  6,9 
  1,5 

�����������������7RSODP� �������� � ���������������� ��������
%LUOHúLN�*LGHUOHULQ�2UWDN�hU�QOHUH�'D÷ÕOÕPÕ� 

$oÕN�3DUoD�3LOLo 500.000.000.000 x %47,8   = 239.000.000.000 TL. 
7DEDNOÕ�3DUoD�3LOLo 500.000.000.000 x %35,5   = 177.500.000.000 TL. 
.ÕUÕQWÕ�3LOLo  500.000.000.000 x %  8,3   =   41.500.000.000 TL. 
Unlu Mamuller  500.000.000.000 x %  6,9   =   34.500.000.000 TL. 
Sakatat   500.000.000.000 x %  1,5   =     7.500.000.000 TL. 
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   Toplam          500.000.000.000 TL. 

%X�\|QWHPGH�KHU��U�QH�WDúÕ\DELOHFHNOHUL�NDGDU�PDOL\HW�SD\Õ�YHULOPHNWH�YH�
KHU��U�Q�Q�EU�W�VDWÕú�NkU�RUDQÕ�ELUELULQH�HúLW�ROPDNWDGÕU��<XNDUÕGDNL�|UQHNWHNL�
RUWDN��U�QOHULQ��EU�W�VDWÕú�NkU�RUDQODUÕ�DúD÷ÕGD�YHULOPLúWLU� 

2UWDN�hU�Q�Q�
$GÕ�

6DWÕú�
+DVÕODWÕ�

*LGHUOHU� %U�W�
6DWÕú�

.kUÕ�
%U�W�6DWÕú�
.kU�2UDQÕ�

$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller 
Sakatat 

345.000.000.000 
256.000.000.000 
60.000.000.000 
50.000.000.000 
11.000.000.000 

239.000.000.000 
177.500.000.000 

  41.500.000.000 
34.500.000.000 
 7.500.000.000 

106.000.000.000 
78.500.000.000 

  18.500.000.000 
15.500.000.000 
3.500.000.000 

%31 
%31 
%31 
%31 
%31 

�����������������7RSODP� ���������������� ���������������� ����������������  

*|U�OG�÷�� JLEL�� W�P� RUWDN� �U�QOHULQ� EU�W� VDWÕú� NkU� RUDQODUÕ�
ELUELULQH�HúLW�oÕNPDNWDGÕU�����������������������  

�������1HW�6DWÕú�+DVÕODWÕ�<|QWHPL 
+HU� ELU� RUWDN� �U�QH� QHW� VDWÕú� GH÷HUL� RUDQÕQGD�� \DQL� WDúÕPD� NDSDVLWHVLQH�

J|UH�ELUOHúLN�JLGHU�SD\Õ�YHUHQ�\|QWHPGLU��%�\�NPLrza: 2000, 278). 

(÷HU��RUWDN��U�QOHULQ�D\UÕOPD�QRNWDVÕQGDNL�KDOOHUL\OH�VDWÕOPD�úDQVÕ�\RNVD��
HN�LúOHPOHUGHQ�JHoHUHN�VDWÕODELOLU�QLKDL�PDPXO�KDOLQH�G|Q�úW�NWHQ�VRQUDNL�VDWÕú�
GH÷HUOHULQGHQ� JHUL\H� GR÷UX� JHOLQHUHN� �WDPDPOD\ÕFÕ� HN� JLGHUOHU� G�ú�OHUHN��
D\UÕOPD�QRNWDVÕQGDNL� \DNODúÕN� VDWÕú� GH÷HUOHUL� KHVDSODQÕU�YH� ELUOHúLN� JLGHUOHU� EX�
GH÷HUOHU�RUDQÕQGD�GD÷ÕWÕOÕU�� 

2UWDN� �U�QOHULQ� DQFDN�� WDPDPOD\ÕFÕ� HN� LúOHPOHUGHQ� VRQUD� VDWÕú� GH÷HUL�
ND]DQPDVÕ� KDOLQGH�� D\UÕOPD� QRNWDVÕQGDNL� \DNODúÕN� VDWÕú� GH÷HUL�� QLKDL� VDWÕú�
GH÷HULQGHQ�WDPDPOD\ÕFÕ�HN�JLGHUOHU�G�ú�OHUHN�KHVDSODQPDNWDGÕU��%X�KHVDSODPD�
úHNOL�� WDPDPOD\ÕFÕ� HN� JLGHUOHULQ� VDGHFH� NHQGLOHUL� NDGDU� ELU� VDWÕú� GH÷HUL�
ROXúWXUGX÷X�YDUVD\ÕPÕQD�GD\DQÕU��%LU� EDúND�GH\LúOH�� EU�W� VDWÕú�NkUÕQÕQ� WDPDPÕ��
ELUOHúLN�JLGHUOHUGHQ�VD÷ODQPDNWDGÕU��%LUOHúLN�JLGHUOHU�DUWÕ�EU�W�VDWÕú�NkUÕ��D\UÕOPD�
QRNWDVÕQGDNL� VDWÕú� GH÷HULQL� YHUPHNWH�� EXQXQ� �]HULQH� WDPDPOD\ÕFÕ� JLGHUOHU�
HNOHQGL÷LQGH��VRQ�QRNWDGDNL�VDWÕú�GH÷HULQH�XODúÕOPDNWDGÕU� 

1HW�VDWÕú�KDVÕODWÕ�\|QWHPLQGH��EU�W�VDWÕú�NkUÕQÕQ�E�W�Q�\OH�ELUOHúLN�JLGHUOHU�
tDUDIÕQGDQ� ROXúWXUXOPDVÕ�� WDPDPOD\ÕFÕ� HN� JLGHUOHULQ� LVH� EU�W� NkUD� KLoELU�
NDWNÕVÕQÕQ�ROPDPDVÕ�HOHúWLUL�NRQXVX�ROPDNWDGÕU�� 

1HW�VDWÕú�KDVÕODWÕ�\|QWHPLQH�J|UH�ELUOHúLN�PDOL\HWOHULQ�GD÷ÕWÕPÕQÕ�ELU�|UQHN�
�]HULQGH�J|VWHULOPLúWLU��� 
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gUQHN��<XNDUÕGDNL� |UQHNWHNL� RUWDN� �U�QOHUH�� D\UÕOPD� QRNWDVÕQGDQ� VRQUD��
DúD÷ÕGDNL� WXWDUODUGD� HN� JLGHUOHU� \DSÕOGÕ÷Õ� YDUVD\ÕOPÕúWÕU�� %X� GXUXPGD� ELOHúLN�
JLGHUOHULQ�RUWDN��U�QOHUH�GD÷ÕOÕPÕ�DúD÷ÕGDNL�JLEL�RODFDNWÕU� 

2UWDN�hU�Q�Q�$GÕ       Ek Giderler  

$oÕN�3DUoD�3LOLo�  35.000.000.000 TL. 
TabDNOÕ�3DUoD�3LOLo� 25.000.000.000 TL. 
.ÕUÕQWÕ�3LOLo    5.000.000.000 TL. 
Unlu Mamuller    8.000.000.000 TL.  
Sakatat     3.000.000.000 TL. 

Buna göre; 
Ürünün 
$GÕ 

Üretim 
0LNWDUÕ 

6DWÕú 
)L\DWÕ 

6DWÕú 
+DVÕODWÕ 

(Bin TL.) 

Ek 
Giderler 

(Bin TL.) 

1HW�6DWÕú 
+DVÕODWÕ 

(Bin TL.) 

Yüzde 
'D÷ÕOÕPÕ 

$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller 
Sakatat 

230.000 
160.000 
200.000 
  25.000 
  10.000 

1.500.000 
1.600.000 

300.000 
2.000.000 
1.100.000 

345.000.000 
256.000.000 
60.000.000 
50.000.000 
11.000.000 

35.000.000 
25.000.000 
5.000.000 
8.000.000 
3.000.000 

310.000.000 
231.000.000 
55.000.000 
42.000.000 
8.000.000 

48,0 
35,8 
 8,5 
 6,5 
 1,2 

���������������7RSODP�� �������� � ������������ ����������� ������������ ��������
%LUOHúLN�*LGHUOHULQ�2UWDN�hU�QOHUH�'D÷ÕOÕPÕ� 

$oÕN�3DUoD�Piliç 500.000.000.000 x %48,0  = 240.000.000.000 TL. 
7DEDNOÕ�3DUoD�3LOLo 500.000.000.000 x %35,8  = 179.000.000.000 TL. 
.ÕUÕQWÕ�3LOLo  500.000.000.000 x %  8,5  =   42.500.000.000 TL. 
Unlu Mamuller              500.000.000.000 x % 6,5   =   32.500.000.000 TL. 
Sakatat              500.000.000.000 x % 1,2    =     6.000.000.000 TL. 

  Toplam      500.000.000.000 TL. 

�������6WDQGDUW�9HULP�<|QWHPL 
%X� \|QWHP�� ELUOHúLN� JLGHUOHULQ�� RUWDN� �U�QOHU� DUDVÕQGD� VWDQGDUW� YHULP�

HVDVÕQD�J|UH�SD\ODúWÕUÕOPDVÕ�HVDVÕQD�GD\DQÕU�� 
<|QWHPGH� |QFH� ELU� ELULP� PDGGHQLQ� D\UÕúWÕUÕOPDVÕQGDQ� VWDQGDUW� |Oo�OHU�

içinde elde edilmesi gerekli ürünler belirlenir. Standart veriler ortak ürünlerin 
SL\DVD�VDWÕú�WXWDUODUÕ�LOH�oDUSÕODUDN��KHU�ELU�RUWDN��U�Q�Q�VDWÕú�KDVÕODWODUÕ�EXOXQXU��
Sonra, her bir orWDN��U�Q�WRSODP�VDWÕú�KDVÕODWÕ��LoLQGHNL�\�]GH�RUDQODUÕ�KHVDSODQÕU��
%XOXQDQ�RUDQODU�\DUGÕPÕ�LOH�KHU�ELU�RUWDN��U�Q�Q�ELOHúLN�JLGHUOHUGHQ�DODFD÷Õ�SD\�
bulunur.  
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Standart verim yöntemine göre ortak ürünlerin maliyetlerinin 
hesaplanabilmesi için, standart ölçüOHULQ� ROPDVÕ� JHUHNPHNWHGLU��%X� QHGHQOH� EX�
\|QWHPLQ�� KHU� �U�Q� LoLQ� NXOODQÕOPDVÕ� ROGXNoD� J�oW�U�� 6DGHFH� KHU� �UHWLP�
LúOHPLQLQ�VRQXFXQGD�VWDQGDUW���U�QOHU�YHUHQ��U�QOHUGH�NXOODQÕOPDVÕ�NROD\GÕU��%X�
nedenle yöntemin, uygulamada daha çok rafinerilerde ham petrolden elde edilen 
RUWDN��U�QOHULQ��ELUOHúLN�JLGHUOHULQLQ�GD÷ÕWÕPÕQGD�X\JXODQGÕ÷Õ�J|U�OPHNWHGLU�� 

6WDQGDUW�YHULP�\|QWHPLQH�J|UH�ELUOHúLN�PDOL\HWOHULQ�GD÷ÕWÕPÕQÕ�ELU�|UQHN�
�]HULQGH�DoÕNODPD\D�oDOÕúDOÕP�� 

gUQHN�� <XNDUÕGD�� �UHWLP� PLNWDUÕ� \|QWHPLQGH� YHULOHQ� |UQHNWeki ortak 
�U�QOHULQ�VWDQGDUW��UHWLP�PLNWDUODUÕ�YH�VDWÕú�IL\DWODUÕQÕQ�DúD÷ÕGDNL�JLEL�ROGXNODUÕ�
NDEXO�HGLOPLúWLU��%X�GXUXPGD�ELOHúLN�JLGHUOHULQ�RUWDN��U�QOHUH�GD÷ÕOÕPÕ�DúD÷ÕGDNL�
JLEL�RODFDNWÕU� 

 625.000 kg. tavuk etinden elde edilen standart üretim miktarlarÕ�� 
 225.000 kg.  $oÕN�3DUoD�3LOLo� 

  165.000 kg.  7DEDNOÕ�3DUoD�3LOLo� 
  185.000 kg. .ÕUÕQWÕ�3LOLo 
    35.000 kg. Unlu Mamuller 

    10.000 kg. Sakatat 

     5.000 kg. Fire 

Toplam   ��������NJ��
Buna göre; 

 
�������hU�Q�Q�$GÕ 

Standart 
Olarak Elde 
Edilen Ürün 

 (a) 

Piyasa 
)L\DWODUÕ 

       (b) 

6DWÕú 
+DVÕODWÕ 
(a x b) 

Yüzde 
'D÷ÕOÕPÕ 

$oÕN�3DUoD�3LOLo� 
7DEDNOÕ�3DUoD�3LOLo� 
.ÕUÕQWÕ�3LOLo 
Unlu Mamuller 
Sakatat 
Fire 

225.000 
165.000 
185.000 
35.000 
10.000 

5.000 

1.500.000 
1.600.000 

300.000 
2.000.000 
1.100.000 

          - 

337.500.000.000 
264.000.000.000 
  55.500.000.000 
70.000.000.000 
11.000.000.000 

45,7 
35,8 
 7,5 
 9,5 
 1,5 

�����������������7RSODP� �������� � ���������������� ���������
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%LUOHúLN�*LGHUOHULQ�2UWDN�hU�QOHUH�'D÷ÕOÕPÕ� 
$oÕN�3DUoD�3LOLo 500.000.000.000 x %45,7   = 228.500.000.000 TL. 
7DEDNOÕ�3DUoD�3LOLo 500.000.000.000 x %35,8   = 179.000.000.000 TL. 
.ÕUÕQWÕ�3LOLo  500.000.000.000 x % 7,5    =   37.500.000.000 TL. 
Unlu Mamuller  500.000.000.000 x % 9,5    =   47.500.000.000 TL. 
Sakatat   500.000.000.000 x % 1,5    =     7.500.000.000 TL. 

  Toplam      500.000.000.000 TL. 

�����2UWDN�hU�QOHULQ�0XKDVHEHOHúWLULOPHVL 
2UWDN� �U�QOHULQ� PXKDVHEHOHúWLULOPHVLQGH�� D\UÕFDOÕNOÕ� ELU� KXVXV�

EXOXQPDPDNWDGÕU�� 7HN� ELU� �U�Q�Q� PXKDVHEHOHúWLULOPHVL\OH� D\QÕ� V�UHo�
izlenmektedir. Ortak ürünler� �UHWLOGLNOHULQGH� ���� 0DP�OOHU� +HVDEÕQGD� WDNLS�
HGLOPHNWH�� VDWÕOGÕNODUÕQGD�PDOL\HWOHU�����6DWÕODQ�0DP�OOHU�0DOL\HWL�+HVDEÕQGD��
VDWÕú�EHGHOOHUL�LVH�����<XUWLoL�6DWÕúODU�+HVDEÕQGD�J|VWHULOPHNWHGLU� 

���<$1�h5h1/(5��
<DQ� �U�QOHULQ� WDQÕPÕ�� |]HOOLNOHUL�� GH÷HUOHQGLULOPHVLQGH� NXOODQÕODQ�

\|QWHPOHU�YH�PXKDVHEHOHúWLULOPHVL�DúD÷ÕGD�YHULOPLúWLU�� 
�����<DQ�hU�Q�Q�7DQÕPÕ�YH�g]HOOLNOHUL�
hUHWLP� \DSDQ� LúOHWPHOHUGH� HVDV� PDPXOOHU� �UHWLOLUNHQ�� RQODUOD� ELUOLNWH�

NHQGLOL÷LQGHQ�EDúND��U�QOHU�GH�HOGH�HGLOPHNWHGLU��<DQ��U�Q�RODUDN�DGODQGÕUÕODQ�
EX� �U�QOHU�� LúOHWPHQLQ� HVDV� IDDOL\HW� NRQXVX� GÕúÕQGD� �UHWLOHQ�� PLNWDU� YH� GH÷HU�
olarak az olan ürünlerdir (Çetiner: 1995, 197-������ gUQH÷LQ�� GHPLU� YH� oHOLN�
HQG�VWULVLQGH� DVÕO�PDPXO� RODQ� GHPLU� �UHWLOLUNHQ�� \�NVHN� IÕUÕQGD� ÕVÕWÕFÕ� JD]ODUÕQ�
elde edilmesLQGH�NXOODQÕODQ�PDGHQ� N|P�U�� NRN� KDOLQH� G|Q�úPHNWH� YH� ELU� \DQ�
ürün elde edilmektedir. Kok üretiminde temel amaç kok üretimi ise, kok 
IÕUÕQÕQGDQ�HOGH�HGLOHQ�DPRQ\DN��KDILI�\D÷��KDP�NDWUDQ��IÕUÕQ�JD]Õ�\DQ��U�QG�U��(W�
NRPELQDODUÕQGD�HOGH�HGLOHQ�NHPLN�ELU�\DQ�üründür.  

2� KDOGH� \DQ� �U�Q�� LúOHWPHQLQ� WHPHO� IDDOL\HW� NRQXVX� GÕúÕQGD�� �UHWLPGH�
RUWD\D�oÕNDQ�YH�DQD��U�Q�\D�GD��U�QOHUGHQ�KHP�PLNWDU�KHP�GH�GH÷HU�RODUDN�GDKD�
az olan ürünlerdir(Crowningshield: 1974, 253).   

Bir ürünün, yan ürün olarak kabul edilebilmesi için, söz konusu ürünün 
GL÷HU� �U�QOHUH� J|UH� JHUHN� PLNWDU� JHUHNVH� GH÷HU� RODUDN� GDKD� G�ú�N� ROPDVÕ�
JHUHNLU�� *HQHOGH�� \DQ� �U�Q�Q� GH÷HUL�� GL÷HU� �U�QOHULQ� WRSODP� GH÷HULQGHQ� ����
YH\D�GDKD�DúD÷Õ�ROXU��%LU��U�Q�Q��\DQ��U�Q�YH\D�ELOHúLN��U�Q�RODUDN�QLWHOL÷LQLQ�
belirlenmesinde en önemli kriterlerden birisi budur.  
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<DQ��U�QOHULQ�ED]ÕODUÕ��LúOHWPHOHU�LoLQ�R�NDGDU�|QHPOL�ELU�GH÷HU�WDúÕPD]ODU��
%D]ÕODUÕ�VDWÕOGÕNODUÕQGD�LúOHWPH�LoLQ�ELU�HN�JHOLU�ND\QD÷ÕGÕUODU��%D]ÕODUÕ�LVH�HN�ELU�
LúOHP�YH�JLGHU�\DSÕOGÕNWDQ�VRQUD�GH÷HUOHQGLULOHELOPHNWH�YH�VDWÕODELOPHNWHGLUOHU�� 

hUHWLP� LúOHWPHOHULQGH�� HVDV� PDPXOOHU� �UHWLOLUNHQ� ELU� WDNÕP� G|N�QW�� YH�
DUWÕN� PDGGHOHU� GH� RUWD\D� oÕNDU�� gUQH÷LQ�� GHPLU� YH� oHOLN� IDEULNDODUÕ�
G|N�PKDQHOHULQGH� F�UXI��PRELO\D� IDEULNDODUÕQGD� UHQGH� YH� KD]ÕU� DUWÕNODUÕ�� WDKWD�
parçDODUÕ�� GRNXPD� IDEULNDODUÕQGD� LSOLN� DWÕNODUÕ� JLEL�� øúWH�� �UHWLP� HVQDVÕQGD�
NXOODQÕODQ� LON�PDGGH�YH�PDO]HPH�� LúoLOLN�YH�JHQHO��UHWLP�JLGHUOHUL�� VDGHFH�HVDV�
PDPXOH� GH÷LO�� \DQ� �U�QOHUH�� G|N�QW�� YH� DUWÕN� PDGGHOHUH� GH� KDUFDQPÕú�
ROGX÷XQGDQ� HVDV� PDPXO�Q� PDOL\HWLQL� KHVDS� HGHUNHQ� EXQODUÕ� GD� J|]� |Q�QGH�
WXWPDN�JHUHNLU��<DQ��U�QOH��KXUGD��DUWÕN�GHúH�DUDVÕQGD�HQ�|QHPOL� IDUN��GHúHQLQ�
KXUGDQÕQ��DUWÕ÷ÕQ��ELU�GH÷HUL�YDUVD�GR÷UXGDQ�GR÷UX\D�VDWÕODELOPHVLGLU��2\VD�\DQ�
�U�QOHUGH� JHQHOGH�� D\UÕúÕP� QRNWDVÕQGDQ� VRQUD� KDPPDGGH� DUWÕNODUÕ� ELU� WDNÕP�
LúOHPOHUH�WDEL�WXWXOPDNWD�YH�V|]�NRQXVX�PDGGHOHUH�HN�JLGHUOHU�\DSÕOPDNWDGÕU�� 

�����<DQ�hU�QOHULQ�'H÷HUOHQGLULOPHVLQGH�.XOODQÕODQ�<|QWHPOHU 
<DQ� �U�QOHULQ� GH÷HUOHQGLULOPHVL� YH� PXKDVHEH\H� KDQJL� GH÷HUOHUOH�

DNWDUÕODFD÷Õ� LúOHWPHOHU� YH� \|QHWLFLOHU� LoLQ� GDLPD� VRUXQ�ROPXúWXU��%X� VRUXQ� \DQ�
�U�Q�Q� QLWHOL÷LQGHQ� ND\QDNODQPDNWDGÕU�� 2UWD\D� oÕNDQ� DQD� �U�QGHQ� VRQUDNL�
�U�QOHULQ� \DQ� �U�Q� P�� \RNVD� G|N�QW��� GHúH�� DUWÕN� PÕ� ROGX÷X� NRQXVXQGDNL�
D\UÕPGDQ�ND\QDNODQPDNWDGÕU� 

<DQ� �U�QOHUOH�� SL\DVD� GH÷HUL� G�ú�N� RODQ� KXUGD�� G|N�QW�� YH� GHúHOHULQ�
PXKDVHEHOHúWLULOPHVLQGH� D\QÕ� HVDVODUGDQ� KDUHNHW� HGLOLU�� <DQ� �U�QOHULQ�
PDOL\HWOHULQLQ�KHVDSODQPDVÕQGD�GH÷LúLN�\|QWHPOHU�X\JXODQDELOLU��%X�\|QWHPOHUL�
iki grupta toplayabiliriz. 

1. Yan ürünlere maliyetten pay verilmesini esas alan yöntemler, 

2. <DQ��U�QOHUH��PDOL\HWWHQ�SD\�YHUPH\HUHN��\DQ��U�Q�QHW�VDWÕú�
JHOLULQLQ�GR÷UXGDQ�VRQXo�KHVDSODUÕQD�\DQVÕWÕOPDVÕQÕ�HVDV�DODQ�
yöntemler. 

Yan ürünlere maliyetten pay verilmesini esas alan yöntemler 
úXQODUGÕU��$NGR÷DQ������������� 

 

1. %U�W�6DWÕú�+DVÕODWÕ�<|QWHPL 
2. NHW�6DWÕú�+DVÕODWÕ�<|QWHPL 
3. 6DWÕú�)L\DWÕQGDQ�*HUL\H�'R÷UX�+HVDSODPD�<|QWHPL 
4. 7HGDULN�'H÷HULQLQ�(VDV�$OÕQPDVÕ�<|QWHPL 

%X��\|QWHPOHUH�J|UH�\DQ��U�QOHULQ�PDOL\HWLQLQ�QDVÕO�KHVDSODQDFD÷Õ�DúD÷ÕGD�
YHULOPLúWLU� 
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�������%U�W�6DWÕú�+DVÕODWÕ�<|QWHPL 
Bu yöntem, yan ürün PDOL\HWOHUL�LOH�VDWÕú�IL\DWÕ�DUDVÕQGD�ELU�LOLúNL�ROGX÷X�

J|U�ú�QGHQ� KDUHNHW� HWPHNWHGLU�� <|QWHPGH�� \DQ� �U�QOHU� EHNOHQHQ� VDWÕú� GH÷HUL�
�]HULQGHQ�GH÷HUOHQGLULOLU� YH� �UHWLP�PDOL\HWOHULQGHQ� VDWÕú� GH÷HUL� NDGDU� SD\� DOÕU��
'ROD\ÕVÕ\OD��UHWLPGH�EXOXQDQ�DQD��U�QOHUH�\�NOHQHQ�PDOL\HW�\DQ��U�QOHULQ�VDWÕú�
GH÷HUL�NDGDU�D]�ROXU� 

<|QWHPGH�� \DQ� �U�QOHULQ� EHNOHQHQ� VDWÕú� GH÷HUL� KHVDSODQDUDN�� EX� GH÷HU�
WRSODP� �UHWLP� JLGHUOHULQGHQ� G�ú�O�U�� .DODQ� WXWDU� �]HULQGHQ� DQD� �U�QOHULQ� YH�
RUWDN��U�QOHULQ�PDOL\HWOHUL��\XNDUÕGD�EDKVHWWL÷LPL]�\|QWHPOHUOH�KHVDSODQÕU�� 

%U�W�VDWÕú�KDVÕODWÕ�\|QWHPLQH�J|UH�\DQ��U�QOHULQ�GH÷HULQLQ�KHVDSODQPDVÕQÕ�
ELU�|UQHN��]HULQGH�DoÕNODPD\D�oDOÕúDOÕP�� 

gUQHN��<XNDUÕGD�RUWDN��U�QOHULQ�PDOL\HWOHULQL�KHVDSODGÕ÷ÕPÕ]�;�(QWHJUH�
7DYXNoXOXN� $�ù�¶QLQ� NHVLPKDQH� E|O�P�QGH� NHVLP� LúOHPLQLQ� VRQXFXQGD� \DQ�
�U�QOHU�HOGH�HGLOPLúWLU���NHPLN��D\DN�YE���%X��U�QOHULQ�$UDOÕN�D\Õ� WDKPLQL�VDWÕú�
IL\DWÕ�WRSODPÕ����������������7/�GÕU�� 
Toplam Üretim Maliyeti   = 500.000.000.000 TL. 

<DQ�hU�Q�Q�7DKPLQL�6DWÕú�+DVÕODWÕ  =   25.000.000.000 TL. 

Ana Ürünlere Yüklenecek Üretim Maliyeti = 475.000.000.000 TL. 

$QD� �U�QOHULQ� PDOL\HWOHULQLQ� EHOLUOHQPHVL�� \XNDUÕGD� RUWDN� �U�QOHULQ�
PDOL\HWOHULQLQ� EHOLUOHQPHVL� NRQXVXQGD� DQODWÕOGÕ÷Õ� LoLQ� |UQHN� GHYDP�
HWWLULOPHPLúWLU�� 

�������1HW�6DWÕú�+DVÕODWÕ�<|QWHPL�
Bu yöntemde, yDQ� �U�QOHULQ� GH÷HUOHQGLULOPHVLQGH�� \DQ� �U�QH� D\UÕOPD�

QRNWDVÕQGDQ�VRQUD�\DSÕODQ�SD]DUODPD��DPEDODM�� WDúÕPD�JLGHUOHUL�JLEL�HN�JLGHUOHU�
GH� GLNNDWH� DOÕQPDNWD� YH� HN� JLGHUOHU� GR÷UXGDQ� \DQ� �U�Q�Q� PDOL\HWLQH�
YHULOPHNWHGLU��<DQ��U�Q�Q�GH÷HUL��EU�W�VDWÕú�WXWDUÕQGDQ�HN�JLGHUOHULQ�oÕNDUÕOPDVÕ�
VXUHWL\OH�EXOXQPDNWDGÕU�� 

<|QWHPGH��\DQ��U�QOHULQ�KHVDSODQDQ�EU�W�VDWÕú�GH÷HULQGHQ�\DQ��U�QOHU�LoLQ�
\DSÕODQ�HN�JLGHUOHU�oÕNDUWÕOÕU�YH�QHW�VDWÕú�WXWDUÕ�EXOXQXU��%XOXQDQ�GH÷HUGHQ�WRSODP�
�UHWLP� JLGHUOHUL� G�ú�O�U��.DODQ� WXWDU� �]HULQGHn ana ürünlerin ve yan ürünlerin 
PDOL\HWOHUL��\XNDUÕGD�EDKVHWWL÷LPL]�\|QWHPOHUOH�KHVDSODQÕU�� 

1HW�VDWÕú�KDVÕODWÕ�\|QWHPLQH�J|UH�\DQ��U�QOHULQ�GH÷HULQLQ�KHVDSODQPDVÕQÕ�
bir örnek üzerinde gösterirsek;  

gUQHN�� <XNDUÕGD�� EU�W� VDWÕú� KDVÕODWÕ� \|QWHPLQGH� YHULOHQ� yan ürünlere, 
NHVLPKDQHGHQ�oÕNWÕNWDQ�VRQUD�VDWÕúD�VXQXOPDVÕ�LoLQ���������������7/��HN�JLGHU�
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\DSÕOGÕ÷Õ� NDEXO� HGLOGL÷LQGH� \DQ� �U�QOH� LOJLOL� KHVDSODPDODUÕPÕ]� úX� úHNLOGH�
RODFDNWÕU� 

<DQ�hU�Q�Q�1HW�6DWÕú�+DVÕODWÕ�  ��%U�W�6DWÕú�7XWDUÕ�- Ek Giderler  

       25.000.000.000  - 5.000.000.000     
=  20.000.000.000 TL. 

Toplam Üretim Maliyeti     = 500.000.000.000 TL. 

<DQ�hU�Q�Q�7DKPLQL�1HW�6DWÕú�+DVÕODWÕ    =   20.000.000.000 TL. 

Ana Ürünlere Yüklenecek Üretim Maliyeti   = 480.000.000.000 TL. 

�������6DWÕú�)L\DWODUÕQGDQ�*HUL\H�'R÷UX�+HVDSODPD�<|QWHPL 
%X�\|QWHPGH��\DQ��U�Q�Q�VDWÕú�GH÷HULQGHQ��\DQ��U�Q�Q�VDWÕúD�KD]ÕU�KDOH�

JHWLULOPHVL�LoLQ�\DSÕOPDVÕ�JHUHNOL�JLGHUOHU�LOH�VDWÕú�JLGHUOHUL�YH�QRUPDO�NkU�WXWDUÕ�
G�ú�OG�NWHQ�VRQUD�EXOXQDQ�GH÷HU��\DQ��U�Q�Q�PDOL\HWL�RODUDN�NDEXO�HGilir ve bu 
GH÷HUOH�RUWDN�JLGHUOHUGHQ�SD\�YHULOLU�� 

<|QWHPGH��|QFH�\DQ��U�QOHULQ�WDKPLQL�VDWÕú�WXWDUODUÕQGDQ��\DQ��U�QOHU�LoLQ�
EHOLUOHQHQ� NkU� RUDQÕQD� J|UH�� NkU� WXWDUÕ� EHOLUOHQLU� YH� EX� WXWDU� WDKPLQL� VDWÕú�
WXWDUÕQGDQ� LQGLULOLU�� %XOXQDQ� PDOL\HW� EHGHOLQGHQ�� \DQ� �U�QOHU� LoLQ� \DSÕOPÕú�
QDNOL\H�� DPEDODM� JLEL� HN� JLGHUOHU� YDUVD�� EXQODUÕQ� EHGHOOHUL� GH� G�ú�OHUHN� \DQ�
�U�QOHULQ�PDOL\HWL�EXOXQXU��%X�WXWDU��WRSODP��UHWLP�JLGHUOHULQGHQ�G�ú�OHUHN�DQD�
�U�QOHUH�GD÷ÕWÕODFDN�PDOL\HW�WXWDUÕ�EXOXQPXú�ROXU��� 

6DWÕú�IL\DWODUÕQGDQ�JHUL\H�GR÷UX�KHVDSODPD�\|QWHPLQH�J|UH�\DQ��U�QOHULQ�
GH÷HULQLQ�KHVDSODQPDVÕQÕ�ELU�|UQHN��]HULQGH�J|VWHULUVHN�� 

gUQHN��<XNDUÕGD��QHW�VDWÕú�KDVÕODWÕ�\|QWHPLQGH�YHULOHQ�\DQ��U�QOHULQ��NkU�
PDUMÕQÕQ�����ROGX÷X�NDEXO�HGLOGL÷LQGH� 

<DQ��U�QOHULQ�VDWÕú�WXWDUODUÕ : 25.000.000.000 TL. 
.kU�WXWDUÕ   :   5.000.000.000 TL. 
Maliyet    : 20.000.000.000 TL. 
Ek giderler   :   5.000.000.000 TL. 
0DOL\HWWHQ�DODFD÷Õ�SD\  : 15.000.000.000 TL. 

Toplam Üretim Maliyeti   = 500.000.000.000 TL. 

Yan Ürünün Maliyeti    =   15.000.000.000 TL. 

Ana Ürünlere Yüklenecek Üretim Maliyeti = 485.000.000.000 TL. 

�������7HGDULN�'H÷HULQLQ�(VDV�$OÕQPDVÕ�<|QWHPL 
%X�\|QWHPGH�� \DQ��U�QOHU�GÕúDUÕGDQ� VDWÕQ�DOÕQGÕ÷Õ� ]DPDQ� LúOHWPH\H�NDoD�

PDO� RODFDNODU� LVH�� R� GH÷HUOH� �UHWLP� KHVDEÕQGDQ� oÕNDUÕODUDN� VWRNODUD� DOÕQÕU��Bu 
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\|QWHP� |]HOOLNOH� \DQ� �U�Q�Q� ELU� EDúND� HVDV� �UHWLP� JLGHU� \HULQGH� JLUGL� RODUDN�
NXOODQÕOPDVÕ�GXUXPXQGD��X\JXODPD�DODQÕ�EXOXU�� 

<|QWHPGH�� |QFH� \DQ� �U�QOHULQ� SL\DVDGDQ� DOÕQPDVÕ� KDOLQGH� QH� NDGDUD�
DOÕQDFDNODUÕ� EXOXQXU�� %X� WXWDU� WRSODP� �UHWLP� PDOL\HWLQGHQ� G�ú�Oerek esas 
�U�QOHUH�\�NOHQHFHN�WRSODP�PDOL\HW�KHVDSODQÕU� 

7HGDULN� GH÷HULQLQ� HVDV� DOÕQPDVÕ� \|QWHPLQH� J|UH� \DQ��U�QOHULQ� GH÷HULQLQ�
KHVDSODQPDVÕQÕ�ELU�|UQHN��]HULQGH�EHOLUWLUVHN�� 

gUQHN�� <XNDUÕGDNL� |UQHNWH� NHVLPKDQHGHQ� HOGH� HGLOHQ� \DQ� �U�QOHULQ��
DUÕWPD�WHVLVOHULQGH�LúOHQHUHN�WDYXN�XQX�YH�UHQGHULQJ�\D÷Õ�RODUDN�� WDYXNODUD�\HP�
RODUDN� YHULOGL÷L� NDEXO� HGLOGL÷LQGH�� EX� \DQ� �U�QOHULQ� SL\DVD� VDWÕú� IL\DWODUÕQÕQ�
WDKPLQHQ� ��������������� 7/�� ROGX÷X� NDEXO� HGLOPLúWLU�� %X� GXUXPD� J|UH� \DQ�
�U�QOHULQ�PDOL\HWOHUL�úX�úHNLOGH�KHVDSODQDFDNWÕU� 
Toplam Üretim Maliyeti   = 500.000.000.000 TL. 

Yan Ürünün Maliyeti    =   27.000.000.000 TL. 

Ana Ürünlere Yüklenecek Üretim Maliyeti = 473.000.000.000 TL. 

�����<DQ�hU�QOHULQ�0XKDVHEHOHúWLULOPHVL 
<DQ��U�QOHULQ�PXKDVHEHOHúWLULOPHVLQGH��VDWÕú�GH÷HUL��]HULQGHQ�VWRND�DOÕQÕS�

DOÕQPDPDVÕ�GXUXPX��\DQ��U�Q�Q�VDWÕú�NRúXOODUÕQD�J|UH�GH÷LúLU��<DQ��U�Q�Q�VDWÕúÕ�
]DPDQD� ED÷OÕ� LVH�� VWRND� VDWÕú� IL\DWÕ� �]HULQGHQ� DOÕQÕU� YH� VDWÕOGÕNoD� VDWÕú� JHOLUOHUL�
DUDVÕQGD�\DQ��U�Q�VDWÕú�JHOLUOHUL�RODUDN�J|VWHULOLU�� 

'L÷HU�WDUDIWDQ�VDWÕú�GH÷HUOHULQH�J|UH�GH÷HUOHQGLULOHQ�\DQ��U�QOHULQ��KHPHQ�
VDWÕOPDVÕ� V|]� NRQXVX� LVH�� DPEDUD� KLo� DOÕQPDGDQ� V|]� NRQXVX� VDWÕú� GH÷HULQLQ�
GR÷UXGDQ� GR÷UX\D� �UHWLP� PDOL\HWOHULQGHQ� G�ú�OPHVL� \ROXQD� JLGLOLU�� +HU� LNL�
durumda da, üretilen ana ürünlerin toplam mali\HWL� \DQ� �U�QOHULQ� VDWÕú� GH÷HUL�
kadar az olur.  

<DQ� �U�QOHULQ� PXKDVHEHOHúWLULOPHVLQGH� NXOODQÕODFDN� \|QWHPOHU� YH� EX�
\|QWHPOHULQ�PDOL�WDEORODUD�HWNLOHUL�DúD÷ÕGD�DoÕNODQPÕúWÕU� 

�������<DQ�hU�QOHULQ�6WRNODUD�$OÕQDUDN�0XKDVHEHOHúWLULOPHVL  
Bu yöntemde yan ürünlHU�����QROX�VWRN�KHVDSODUÕQD�DOÕQPDNWDGÕU�����QROX�

6WRNODU� JUXEXQGD� KDQJL� KHVDED� DOÕQDFDNODUÕ� X\JXODPDGD� IDUNOÕOÕNODU�
J|VWHUPHNWHGLU��%D]Õ�X\JXODPDODUGD� \DQ��U�QOHU������'L÷HU�6WRNODU�+HVDEÕQGD�
L]OHQLUNHQ��ED]Õ�X\JXODPDODUGD�LVH�����0DPXOOHU�+HVDEÕQGD�L]OHnmektedir.  

<DQ� �U�QOHULQ� ���� 0DP�OOHU� +HVDEÕQGD� GH÷LO� GH�� ���� 'L÷HU�
6WRNODU� +HVDEÕQGD� L]OHQPHVL� NDQDDWLPL]FH� GDKD� X\JXQGXU�� %|\OHFH�
ELODQoRGD����6WRNODU�JUXEXQGD������0DP�OOHU�+HVDEÕQGD�DQD��U�QOHU�YH�
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RUWDN� �U�QOHU�� ���� 'L÷HU� 6WRNODU� +HVDEÕQGD� GD� \DQ� �U�QOHU� J|VWHULOPLú�
RODFDNWÕU��%X�GXUXP�PXKDVHEHQLQ�WHPHO�NDYUDPODUÕQGDQ�³7DP�$oÕNODPD�
.DYUDPÕ´QD�GD�X\JXQ�RODFDNWÕU�� 

<DQ� �U�QOHULQ� VDWÕOPDVÕQGD� LVH�� VDWÕú� WXWDUÕ� \D� ���� <XUWLoL� 6DWÕúODU�
+HVDEÕQGD� L]OHQPHNWH��\D�GD�PDOL\HWLQL�ELULNWLUGL÷LPL]����QROX�JUXSWD�\Hr alan 
KHVDS�DODFDNODQGÕUÕOPDNWDGÕU��� 

<DQ��U�QOHULQ�VDWÕOPDVÕQGD�VDWÕú� WXWDUÕQÕQ�����<XUWLoL�6DWÕúODU�+HVDEÕQGD�
L]OHQPHVL� NDQDDWLPL]FH� GDKD� X\JXQGXU�� %|\OHFH�� JHOLU� WDEORVXQGD�� LúOHWPHQLQ�
PDO� YH� KL]PHW� VDWÕúODUÕQÕQ� J|VWHULOGL÷L� ���%U�W�6DWÕúODU� JUXEXQD�� \an ürünlerin 
VDWÕúODUÕQGDQ�HOGH�HGLOHQ�JHOLUOHU�GH�HNOHQPLú�RODFDNWÕU�� 

(VDV��U�QOHULQ�YH�\DQ��U�QOHULQ�PDOL\HWLQLQ�GHYUL�YH�\DQ��U�QOHULQ�VDWÕúÕ�
LOH� LOJLOL� PXKDVHEH� ND\ÕWODUÕ� DúD÷ÕGDNL� JLEL� \DSÕODELOLU�� .D\ÕWODUGD�� UDNDPODU�
NXOODQÕODFDN�\|QWHPH�J|UH�GH÷LúHFH÷LQGHQ�EHOLUWLOPHPLúWLU�� 
------------------------- / --------------------------- 

152 MAMULLER HESABI       xxxxxxx�
       152.05 Ortak Ürünler 

              ����������$oÕN�3DUoD�3LOLo 
������������������������7DEDNOÕ�3DUoD�3LOLo 
              152.05����.ÕUÕQWÕ�3LOLo 
              152.05.04 Unlu Mamuller 
              152.05.05 Sakatat 

����'øö(5�672./$5�+(6$%,     xxxxxxx�
       157.01 Yan Ürünler 

�����������������������.HVLPKDQH�$UWÕNODUÕ� 
        151 YARI MAMULLER HES.                          500.000.000.000 

Üretim maliyetinin ilgili hesaplara devri 

------------------------- / --------------------------- 
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 <DQ��U�QOHULQ�VWRNODUD�DOÕQGÕ÷Õ�IL\DWWDQ�SHúLQ�VDWÕOGÕ÷Õ�YDUVD\ÕPÕQD�J|UH� 
---------------------- / -------------------------------- 
100 KASA HESABI         xxxxxxx 

����'øö(5�6$7,ù/$5,1�0$/ø<(7ø       xxxxxxx 

       623.01 Yan Ürünlerin Maliyeti 
 ������������.HVLPKDQH�$WÕNODUÕ� 
 

 �����������<857ødø�6$7,ù/$5�+(6�                   xxxxxxx 

������������������������'øö(5�672./$5�+(6$%,                   xxxxxxx 

                157.01 Yan Ürünler 
                     157.01.01 Kesimhane Ar.  

        391 HESAPLANAN KDV                    xxxxxxx 

<DQ��U�QOHULQ�VDWÕú�ND\GÕ 
---------------------- / -------------------------------- 

�������<DQ�hU�QOHULQ�6WRNODUD�$OÕQPDGDQ�0XKDVHEHOHúWLULOPHVL��
%X� \|QWHPGH� \DQ� �U�QOHU�� VWRN� KHVDSODUÕQD� DOÕQPDPDNWDGÕU��'ROD\ÕVÕ\OD�

VDGHFH�VDWÕú�DQÕQGD�ND\ÕWODUD�DOÕQPDNWDGÕU��<DQ��U�QOHULQ�VDWÕOPDVÕQGD�VDWÕú�WXWDUÕ�
\D� ���� <XUWLoL� 6DWÕúODU� +HVDEÕQGD� \D� GD� ���� 'L÷HU� 2OD÷DQ� *Hlir ve Kârlar 
+HVDEÕQGD�L]OHQPHNWHGLU��%D]Õ�X\JXODPDODUGD�LVH�\DQ��U�QOHULQ�VDWÕú�KDVÕODWODUÕ�
����6DWÕODQ�0DPXOOHU�0DOL\HWL�+HVDEÕQGDQ�G�ú�OPHNWHGLU� 

<DQ� �U�QOHULQ� SHúLQ� RODUDN� ��������������� 7/�¶\H� VDWÕOGÕ÷Õ� NDEXO�
HGLOGL÷LQGH�YH�\DQ��U�QOHULQ�VWRNODUD�DOÕQPDPDVÕ�\|QWHPLQH�J|UH�LOJLOL�PXKDVHEH�
ND\ÕWODUÕ�DúD÷ÕGDNL�JLEL�\DSÕODELOLU�� 
------------------------- / --------------------------- 
100 KASA HESABI             23.400.000.000 

 ����<857ødø�6$7,ù/$5�+(6�       
         veya 

�����������������'øö(5�2/$ö$1�*(/ø5�9(                          
       KÂRLAR HESABI                20.000.000.000 

        veya 
            620 SATILAN MAMÜLLER MAL.                 

391 HESAPLANAN KDV      3.400.000.000 

<DQ��U�QOHULQ�VDWÕú�ND\GÕ 
------------------------- / --------------------------- 
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<DQ� �U�QOHULQ� VDWÕOPDVÕQGDQ� HOGH� HGLOHFHN� JHOLU�� \XNDUÕGD� EHOLUWLOHQ� �o�
hesaptan herhangi birine kaydedilebilir. Elde edilen geliri hangi hesaba yazarsak 
\D]DOÕP�� JHOLU� WDEORVXQGD� YH� ELODQoRGD� \HU� DODQ� '|QHP�1HW� .DUÕ� YH\D� =DUDUÕ�
WXWDUÕ� GH÷LúPH\HFHNWLU�� 6HoLOHFHN� KHVDED� J|UH�� VDGHFH� JHOLU� WDEORVXQXQ� JUXS�
WRSODPODUÕ�GH÷LúHFHNWLU�� 

6218d�
hUHWLP�LúOHWPHOHULQGH��RUWDN�YH�\DQ��U�QOHULQ�PDOL\HWOHULQLQ�EHOLUOHQPHVL�

PDOL\HW� PXKDVHEHVLQLQ� |QHPOL� NRQXODUÕQGDQ� ELULVLGLU�� 2UWDN� YH� \DQ� �U�QOHULQ�
maliyeWOHULQLQ� EHOLUOHQPHVLQGH�� � \XNDUÕGD� EHOLUWLOHQ� \|QWHPOHU� D\UÕ� D\UÕ�
X\JXODQGÕ÷ÕQGD�� KHU� \|QWHPGHQ� GH÷LúLN� VRQXoODU� DOÕQGÕ÷Õ� J|U�OHFHNWLU�� %X�
durum, ortak ve yan ürünlerin maliyetlerinin tam olarak belirlenmesinin çok zor 
ROGX÷XQX�J|VWHUPHNWHGLU�� 

øúOHWPHOHUin, ortak ürünlerin ve yan ürünlerin maliyetlerinin 
EHOLUOHQPHVLQGH� NXOODQDFDNODUÕ� \|QWHPL� oRN� L\L� VHoPHOHUL� JHUHNPHNWHGLU��
<|QWHPOHU� VHoLOLUNHQ�� ED]HQ� RUWDN� �U�QOHULQ� YH� \DQ� �U�QOHULQ� GR÷DVÕ� JHUH÷L�
ELUGHQ�ID]OD�\|QWHP�GH�NXOODQÕODELOLU��gUQH÷LQ��WDYXNoXOXN�LúL\OH�X÷UDúDQ�HQWHJUH�
ELU� LúOHWPH�NHVLPKDQHGH�RUWD\D�oÕNDQ�\DQ��U�QOHUL� WHNUDU� LúOHPOHUGHQ�JHoLUHUHN�
WDYXN� XQX� \DSWÕ÷Õ� LoLQ� WHGDULN� GH÷HULQLQ� HVDV� DOÕQPDVÕ� \|QWHPLQL� NXOODQÕUNHQ��
NXOXoNDKDQHGH� NXOXoNDOÕN� \XPXUWD� \DQÕQGD�� RUWD\D� oÕNDQ� VRIUDOÕN� YH� NÕUÕN�
yXPXUWD� \DQ��U�QOHULQLQ�PDOL\HWOHULQL� EHOLUOHPHGH�EU�W� VDWÕú� KDVÕODWÕ� \|QWHPLQL�
NXOODQPDNWDGÕU�� 

8\JXODPDGD� HQ� oRN� NDUÕúWÕUÕODQ� ELU� KXVXV� GD�� \DQ� �U�QOHULQ� DUWÕN�� GHúH��
KXUGD� LOH� NDUÕúWÕUÕOPDVÕGÕU��<DQ��U�QOH�� DUWÕN�� GHúH�� KXUGD� DUDVÕQGDNL� HQ�|QHPOL�
fark; yDQ��U�QOHU�JHQHOOLNOH�D\UÕúÕP�QRNWDVÕQGDQ�VRQUD�KHPHQ�VDWÕODPDPDNWD��ELU�
WDNÕP� HN� LúOHPOHUH� WDEL� WXWXODUDN� HN� JLGHUOHU� \DSÕOPDNWDGÕU�� $UWÕN�� GHúH� YH�
KXUGDODU�LVH�GR÷UXGDQ�GR÷UX\D�VDWÕODELOPHNWHGLUOHU��<DQ��U�QOHUOH��SL\DVD�GH÷HUL�
G�ú�N� RODQ� KXUGD�� G|N�QW�� YH� GHúHOHULQ� PXKDVHEHOHúWLULOPHVLQGH� LVH� D\QÕ�
esaslardan hareket edilmektedir.  

.$<1$.d$�
$.'2ö$1�� 1DODQ� �������� Tekdüzen Muhasebe Sisteminde Maliyet 

0XKDVHEHVL�8\JXODPDODUÕ�����%DVNÕ��*D]L�.LWDEHYL��$QNDUD� 
%h<h.0ø5=$�� .DPLO� ��������Maliyet ve Yönetim Muhasebesi, Tekdüzene 
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