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GAZi UNIVERSITESI FEN BIiLIMLERI ENSTIiTUSU AKTS FORMU

Dersin Kodu ve
Adi

ETM-360 Patent ve Miilkiyet Haklar1

Dersin Kredisi

2

AKTS Kredisi

3

Ders Sorumlusu
Ve e-postasi

ABD/Program Endiistriyel Tasarim Miihendisligi
Dersin Tiirii Se¢meli

Dersin Dili Tiirkce

Ders Donemi Giiz / Bahar

Dersin Onkosulu | Yok

Dersin Amaci

Fikir miilkiyet haklari ve patent alma siire¢lerini 6gretmek.

Dersin Icerigi

Fikri Miilkiyet ve Kanunu, Telif Hakki ve Kanunu, Telif Haklarin Kayit ve Tescili, Telif
Hakkinin Siiresi, Uluslararas1 Telif Haklar1 Kanunu, Patent ve Basvurusu, Patent Kanunu,
Patent Nasil Alinir, Uluslararasi Patent Kanunu, Haks1z Rekabet ve Etik Dig1 Davraniglar.

Dersin Ogrenme

Bu dersi alan 6grenci; patent, telif ve fikri miilkiyet haklarini 6grenir, patent alma yollarini

Ciktilar tanir, bu konulara ait mevzuat ve iceriklerini 6grenir.

Ders Kaynaklari 1. Shippey, K.C., A Short Course in International Intellectual
Kitap Property Rights, 3rd Ed., World Trade Press, USA, 2009.

(Kaynaklarm 2. Maskus, K.E., Intellectual Property Rights in the Global Economy,

giincel olmasina
dikkat
edilmelidir)

Institute for International Economics, USA, 2000.

Siireli Yayn,
Makale, Bildiri,
Sempozyum

Dersin Egitim-
Ogretim Yontemi

Teorik Uygulama Lab. Proje Odev Diger | Toplam | AKTS

30 - - 25 15 5 75 3

Dersin Degerlendirme

Olgiitleri

Adet (“X” ile isaretleyiniz) Oran (%)

Ara Smav

X 40

Kisa Siav

Odev

Proje

Laboratuar

Uygulama

Diger

Do6nem Sonu Simmavi

X 60

HAFTALIK DERS PLANI

Hafta

icerik ve Konular

1. Hafta

Fikri Miilkiyet Nedir? Fikri Miilkiyetin Korunma Gerekgeleri Nelerdir?
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2. Hafta Fikri Miilkiyet Kanunu

3. Hafta Telif Hakki Nedir?

4. Hafta Telif Haklar1 Kanunun Esaslari

5. Hafta Telif Haklarinin Kayit ve Tescili

6. Hafta Telif Hakki Nasil Korunur?

7. Hafta Telif Hakkinin Siiresi, Uluslararasi Telif Haklar1 Kanunu
8. Hafta Ara sinav

9. Hafta Patent Nedir?

10. Hafta Patent Basvurusu Nasil Yapilir?

11. Hafta Patent Kanunu

12. Hafta Patent Sahipligi ve Transferi

13. Hafta Patent almanin yollarim

14. Hafta Uluslararas1 Patent Kanunu

15. Hafta Haksiz Rekabet ve Etik Dis1 Davranislar

GAZi UNIVERSITESI FEN BIiLIMLERI ENSTITUSU ECTS FORMU

Course Code and Title

ETM-360 Patents and Proprietary Rights

Credits

2

ECTS

3

Name of Lecturer
and e-mail address

Department/Program Department of Industrial Design Engineering
Course Type Elective

Course Language Turkish

Course Semester Fall / Spring

Prerequisites None

Course Objectives

Intellectual property rights and the patenting process to teach.

Course Contents

What is Intellectual Property? Why Intellectual Property? The Law of Intellectual
Property, What is Copyright? The Basics of Copyright Law, Registration of
Copyright, How to Protect Copyright? Duration of Copyright, International
Copyright Law, How to Make Patent Application? The Patent Law, Ownership
and Transfer of Patent, Know the ways of patent ownership, International Patent
Law, Unfair Competition and Unethical Behaviours.

Course Learning

A student who attends this course can know the rights about his designs, patents

Outcomes etc., learn the procedures how to get patents and the laws about such issues.
1. Shippey, K.C., A Short Course in International Intellectual
References Books Property Rights, 3rd Ed., World Trade Press, USA, 2009.

(References must be up to

2. Maskus, K.E., Intellectual Property Rights in the Global
Economy, Institute for International Economics, USA, 2000.



http://tureng.com/search/fall%20semester
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date) Journals,
Articles,
Papers,
Symposiums
Planned learning Theor Pract | Lab. | Projects | Assign. | Other | Total | ECTS
activities and teaching
methods 30 - - 25 15 5 75 3
Assessment Methods and Criteria Quantity (mark with “X”) Percentage (%)
Midterm Exam X 40
Quiz
Assignment
Projects
Laboratory
Practice
Other
Final Exam X 60
WEEKLY COURSE PLAN
Week Contents and topics
1. Week What is Intellectual Property? Why Intellectual Property?
2. Week The Law of Intellectual Property
3. Week What is Copyright?
4. Week The Basics of Copyright Law
5. Week Registration of Copyright
6. Week How to Protect Copyright?
7. Week Duration of Copyright, International Copyright Law
8. Week Midterm exam
9. Week What is Patent?
10. Week How to Make Patent Application?
11. Week The Patent Law
12. Week Ownership and Transfer of Patent
13. Week Know the ways of patent ownership
14. Week International Patent Law
15. Week Unfair Competition and Unethical Behaviours
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Dersin Kodu ve
Ad

ETM-362 Pazarlama

Dersin Kredisi

2

AKTS Kredisi

3

Ders Sorumlusu
Ve e-postasi

ABD/Program Endiistriyel Tasarim Miihendisligi
Dersin Tiirii Secmeli

Dersin Dili Tiirkce

Ders Donemi Giiz / Bahar

Dersin Onkosulu | Yok

Dersin Amaci

Pazarlama konusunda bilgi birikimi saglanmasi ve pazarlama yonetiminin tanitilmasi.

Dersin igerigi

Pazarlama igerigi ve konsepti, Stratejik pazarlama planlamasi, Pazarlama arastirmalari,
Pazar boliimlendirmesi, Hedefleme ve konumlandirma, Tiiketici davranisi, Kurumsal
Pazar, Uriin ve hizmet yonetimi, Pazarlama iletisimi, Satis yonetimi, Satis yontemleri
yonetimi, Dagitim sistemleri, fiyatlandirma

Dersin Ogrenme

Donem sonunda 6grencilerin pazarlama konusundaki 6nemli konseptleri tanimlayarak

Ciktilar: aciklayabilmeleri hedeflenmektedir.

Ders Kaynaklari Kita Kotler, P., & Keller, K. L., Marketing management (14th ed.), Upper
P Saddle River, N.J., Pearson Prentice Hall, 2012.

(Kaynaklarm Siireli Yayin,

g?ﬁﬁ;: olmasina I'\Bl:?dki?:e’ Harvard Business Review

edilmelidir) Sempozyum

Dersin Egitim-
Ogretim Yontemi

Ara Siav

40

Kisa Sinav

Odev

Proje

Laboratuar

Uygulama

Diger

Donem Sonu Sinavi

60
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1. Hafta Pazarlama igerigi ve konsepti

2. Hafta Stratejik pazarlama planlamasi

3. Hafta Pazarlama aragtirmalart

4. Hafta Pazar boliimlendirmesi

5. Hafta Hedefleme ve konumlandirma

6. Hafta Tiiketici davramisi

7. Hafta Kurumsal Pazar

8. Hafta Ara smav

9. Hafta Uriin ve hizmet yonetimi

10. Hafta Pazarlama iletisimi

11. Hafta Satig yonetimi

12. Hafta Satig yontemleri yonetimi

13. Hafta Dagitim sistemleri, fiyatlandirma

14. Hafta Pazarlama stratejileri hakkinda uygulamali ¢alismalar
15. Hafta Pazarlama stratejileri hakkinda uygulamali caligmalar

GAZi UNIVERSITESI TEKNOLOJI FAKULTESI AKTS FORMU

Course Code and
Title

ETM-362 Marketing

Credits

2

ECTS

3

Name of Lecturer
and e-mail address

Department/Program | Department of Industrial Design Engineering
Course Type Elective

Course Language Turkish

Course Semester Fall / Spring

Prerequisites None

Course Objectives

Aims to introduce the student to the exciting world of marketing and marketing
management.

Course Contents

Domain of marketing, marketing concept, Strategic marketing planning, Marketing
research, Market segmentation, Targeting & positioning, Consumer behaviour,
Business markets, Managing products and services, Marketing communications, Sales
management, Managing channels, Distribution systems, pricing, Case study on aspects
of marketing strategy

Course Learning

At the end of the semester, students should be able to identify and explain the

Outcomes important concepts in marketing.
Kotler, P., & Keller, K. L., Marketing management (14th ed.), Upper
REiErer s el Saddle River, N.J., Pearson Prentice Hall, 2012.
Journals,
QGBS Articles, Harvard Business Review

up to date)

Papers,
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Symposiums
Planned learning Theor | Pract | Lab. | Projects | Assign. | Other Total ECTS
activities and
teaching methods 30 - - 25 15 5 75 3
Asse;rsgl?rti t'\:ﬁ;h()ds Quantity (mark with “X”) Percentage (%0)
Midterm Exam X 40
Quiz
Assignment
Projects
Laboratory
Practice
Other
Final Exam X 60
WEEKLY COURSE PLAN
Week Contents and topics
1. Week Domain of marketing, marketing concept
2. Week Strategic marketing planning
3. Week Marketing research
4. Week Market segmentation
5. Week Targeting & positioning
6. Week Consumer behaviour
7. Week Business markets
8. Week Midterm exam
9. Week Managing products and services
10. Week Marketing communications
11. Week Sales management
12. Week Managing sales channels
13. Week Distribution systems, pricing
14. Week Case study on aspects of marketing strategy
15. Week Case study on aspects of marketing strategy
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Dersin Kodu ve
Adr

ETM-364 Teknik {letisim

Dersin Kredisi

2

AKTS Kredisi

3

Ders Sorumlusu
VE e-postasi

ABD/Program Endiistriyel Tasarim Miihendisligi
Dersin Tiirii Secmeli

Dersin Dili Tiirkce

Ders Donemi Giiz / Bahar

Dersin Onkosulu | Yok

Dersin Amaci

Ogrenciye mesleki yasaminda kullanacag: iletisim becerileri kazandirmak.

Dersin icerigi

Teknik iletisim tanimi ve onemi. Sozli ve yazili iletisim becerileri. Mesleki konularla
ilgili yazigsma teknikleri. Iletisim teknikleri. Protokol ve gorgii kurallari.

Dersin Ogrenme

Iletisim becerilerinin etkili ve yerinde kullanilmas.

Ciktilar

1. Aziz, A., Arastirma Yo6ntemleri, Teknikleri ve Iletisim, Turhan
Ders Kaynaklari Kitap Kitabevi, Ank., 2003. '

2. Dokmen, U., Sanatta ve Giinliik Yasamda Iletisim Catismalar1 ve
(Kaynaklarin Empati, Remzi Kitapevi, Istanbul, 2011.
giincel olmasina Siireli Yayn,
dikkat Makale,
edilmelidir) Bildiri,

Sempozyum

Dersin Egitim-
Ogretim Yontemi

Ara Siav

Kisa Siav

Odev

Proje

Laboratuar

Uygulama

Diger

Donem Sonu Sinavi

1. Hafta

Teknik iletigim tanim1 ve dnemi
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2. Hafta Sozlii ve yazili iletisim becerileri
3. Hafta Soz1i ve yazili iletisim becerileri
4. Hafta Sozlii ve yazili iletisim becerileri
5. Hafta Sozlii ve yazili iletisim becerileri

6. Hafta Mesleki konularla ilgili yazigma teknikleri

7. Hafta Mesleki konularla ilgili yazigma teknikleri

8. Hafta Ara sinav

9. Hafta Mesleki konularla ilgili yazigma teknikleri

10. Hafta Iletisim teknikleri

11. Hafta Iletisim teknikleri

12. Hafta Tletisim teknikleri

13. Hafta Protokol ve gorgii kurallari

14. Hafta Protokol ve gorgii kurallari

15. Hafta Protokol ve gorgii kurallari

GAZi UNIVERSITESI TEKNOLOJi FAKULTESI AKTS FORMU

Course Code and
Title

ETM-364 Technical Communication

Credits

2

ECTS

3

Name of Lecturer
And e-mail address

3epartment/Progra Department of Industrial Design Engineering
Course Type Elective

Course Language Turkish

Course Semester Spring

Prerequisites None

Course Objectives

Obijective of the course is to up skill the students to communication skills for their
professional lives.

Course Contents

Definition and importance of technical communication, Verbal and written
communication  skills, Correspondence techniques on occupational literacy,
Communication skills, Protocol and etiquette

Course Learning

Effective and appropriate use of communication skills.

Outcomes
1. Aziz, A., Arastirma Yontemleri, Teknikleri ve Tletisim, Turhan
Kitabevi, Ank., 2003.
References B0 2. Dokmen, U., Sanatta ve Giinliik Yasamda Iletisim Catismalar1 ve
Empati, Remzi Kitapevi, Istanbul, 2011.
(References must be | Journals,
up to date) Avrticles,
Papers,
Symposiums




Planned learning
activities and
teaching methods

Midterm Exam X

40
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Quiz

Assignment

Projects

Laboratory

Practice

Other

Final Exam

60

1. Week Definition and importance of technical communication
2. Week Verbal and written communication skills

3. Week Verbal and written communication skills

4. Week Verbal and written communication skills

5. Week Verbal and written communication skills

6. Week Correspondence techniques on occupational literacy
7. Week Correspondence techniques on occupational literacy
8. Week Midterm exam

9. Week Correspondence techniques on occupational literacy
10. Week Communication skills

11. Week Communication skills

12. Week Communication skills

13. Week Protocol and etiquette

14. Week Protocol and etiquette

15. Week Protocol and etiquette




